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Their work results are immediately accessible to 
colleagues and customers, including, for exam-
ple, a translation for new terms and phrases, 
such that they can pro�t from it as well. This fos-
ters and supports an e�cient, decentralised, but 
nevertheless global collaboration of teams from  
di�erent companies.

 Also, our GRIPS collaboration por-
tal reflects this approach. A good exam-
ple is the collaboration of a consortium  
from four di�erent European companies on 
customer and con�guration-speci�c techni -
cal information for a jet engine. Each team 
contributes thousands of information modules 
to support maintenance, repair, overhaul and 
troubleshooting of the jet engine. This infor-
mation is compiled in regular intervals into 
consistent, up-to-date technical publications 
for each customer. The portal validates each 
individual contribution according to busi-
ness rules, allowing only valid modules to  
be uploaded. It also provides access to 
modules uploaded by other teams, to pre-
viously published customer documenta-
tions, and to a preview of the forthcoming 
publication. In addition, management and 
reports are available on the status of each 
publication, as well as on the contributions  
of each team.

Can you explain STAR Group’s semantic 
information technology?
STAR’s semantic information technology ena-
bles services and personalised communica-
tions, supporting businesses all over the world. 
It allows people to successfully operate and 
service products in global markets, such as up-
skilling a globally expanding service organisa-
tion. It also empowers people with diverse skill 
and experience levels to successfully contribute 
to new business and production processes. It 
embraces technologies for intelligent content 
or information management, using semantic 
information modelling similar to what Apple 
is using for Siri, Amazon for Alexa, and Google 
for Now. It also covers technologies for enter-
prise translation, localisation and terminology 
management, including machine translation 
based on arti�cial intelligence and big data. 

GRIPS – our semantic product informa-
tion management solution – organises infor-
mation in an object-centric way. Each major 
element or component of hardware, software 
or service product is modelled in GRIPS and 
has information modules associated to it. For 
a hardware component, for example, these 
are information modules on how to assemble, 
disassemble, maintain, diagnose and repair. 
Those information modules link to other infor-

mation modules. For example: pre-work to 
be done before disassembling a component, 
such as jacking/lifting a car; references to 
modules representing tools; consumables, 
such as oils and greases; spare parts, such 
as gaskets; and technical data, such as �lling 
quantities for oil. Together, all information 
modules, with their linkages, form a semantic 
information network that can be automatically  
interpreted and processed. 

Besides publishing information for tech 
reps as apps, web pages or manuals, the 
information can also be queried in a flex-
ible way. For instance, it can list all tasks 
requiring the car lift or all tasks using a spe-
ci�c oil as a consumable. Based on this infor-
mation, GRIPS can also generate service 
plans optimised in terms of time, cost and  
service interval.

What challenges do you see ahead in 
the industry?
The current challenges include an increasing 
trend towards visual forms of information, 
such as movies, animations, 3D models, and 
augmented/virtual reality-based instructions. 
STAR has developed new o�ers for productive 
video subtitle localisation, and is investing 
heavily into transforming existing content 
in a scalable, production-ready process into 
augmented and virtual reality applications. 
Semantic, object-centric information technol-
ogy is a huge enabler for this, as it allows the 
system to answer questions around each object 
in an augmented and virtual reality application, 
and to feed relevant information on each thing a 
user looks at, as well as providing user-friendly 
step-by-step instructions on how to operate, 
maintain and repair a product.

What does the future have in store for 
STAR Group? 
STAR Group will continue to set standards of 
excellence for intelligent information manage-
ment. We will resolutely maintain our reputa-
tion as a reliable, respectful, and innovative 
partner for the global information management 
needs of our customers. We do not sell dreams 
– we deliver results. Customer satisfaction 
is our passion. We will continually reinvent 
ourselves, with the clue to the company’s future 
in the name: Services and Technologies for an 
Augmented Reality, or STAR for short. �Q

Jean-Jacques Rousseau, a 
strong in�uence on the Swiss 
federative principle


